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Why Refresh the Brand?



Established in 1960, UC San Diego has been shaped by 
exceptional scholars who aren't afraid to push boundaries, 
challenge expectations and redefine conventional wisdom in order 
to make our world better. The only criterion, our founders had for 
their campus was that it must be distinctive — AND BEING 

EXPERIMENTAL HAS BEEN THE NORM SINCE DAY ONE.



• Update and Evolve Unified Institutional Brand 

• Meaningfully Connect with Current and Prospective Audiences 

• Break through Outside of West Coast 

• Position as Academic and Healthcare Leader 

• Grow Local and Global Mindshare

GOALS & OBJECTIVES



Brand Positioning



• Every successful brand is built on a solid foundation. We call this the brand 
positioning. Brand positioning is both a guiding light and a foundation for our 
brand. It helps shape new messaging and brand experiences by grounding them in 
an authentic and ownable perspective that is unique to UC San Diego. 

• Our positioning consists of: brand purpose, brand pillars and brand tone. These 
serve as checks and balances that support our brand.

BRAND POSITIONING



We have always been united by a collective thirst for discovery. A world-class public research 
institution born out of an experiment. Bright minds bridging difference and discipline in this place 
where vibrancy radiates from our people, our terrain and our pursuit—convening and charting bold 
discovery and even greater impact. Intrepid, inspired, interconnected, we share a unique perspective 
shaped by our multitudes. One that sees the world, sees individuals and their needs; ripples out, 
reciprocates and responds. Awe-inspiring innovation forged by awe-inspired people who look up and 
out with a sense of wonder seeded with responsibility. Because when you see the world for all that it is 
and can be, how could you not want to save it? And for UC San Diego, that's never been a question of 
“can” but always our distinct vocation and a realization of “must”. 

BRAND PURPOSE



BRAND PILLARS



BRAND TONE



UC San Diego’s Visual Brand



BRAND ARCHITECTURE

Standard Campus Sub-brands 
• Academic divisions and schools (including academic medicine) 
• Administrative and VC units 
• Research centers and programs

Clinical Health

Athletics



STANDARD CAMPUS SUB-BRAND LOGOS



COLOR



TYPOGRAPHY



PHOTOGRAPHY

• ucsandiego.photoshelter.com 

• For access to the invite-only galleries, 
users first need to create a free 
PhotoShelter account using their primary 
UC San Diego email address.  

• To request access to galleries after signing 
up for a PhotoShelter account, email 
univcomms-photovideo@ucsd.edu.

https://ucsandiego.photoshelter.com/index
mailto:univcomms-photovideo@ucsd.edu


GRAPHICS



The Brand in Action



GRAPHICS AND COLLATERAL



WEBSITES



PAID MEDIA AND DIRECT MAIL

THE UNKNOWN 
IS IMMINENTLY
KNOWABLE.

The speed of knowledge doubles, then 
redoubles, then doubles again. What 
is unknown today will be common 
knowledge tomorrow. At UC San Diego, 
we are dedicated to seeing the world from 
new perspectives, seeking uncommon 
solutions to the world’s biggest problems 
through groundbreaking research, and 
advancing new knowledge. 
 
Visit ucsd.edu and see how we turn  
the unknown into the known. 



AND MUCH, MUCH MORE!

DISCOVER 
WHAT 
MOVES 
 YOU

From students pursuing an education that will launch their 
futures to physician-scientists advancing lifesaving bench-
to-bedside medical research to creators unlocking unique 
ways to express what it means to be human, philanthropic 
support empowers our dedicated explorers to chart a daring 
course, setting tomorrow in motion.

SUPPORT YOUR PASSION 
AT UC SAN DIEGO.
Learn more at giving.ucsd.edu.

SEE THE POSSIBILITIES
For 10 years, the Chancellor’s Associates Scholarship 
Program (CASP) has provided full scholarships, academic 
resources and support services to more than 2,300 
Tritons. For alumni like Nitzana Alzalde ’18, the scholarship 
o!ered financial flexibility to explore internships and 
serve as a CASP Peer Leader. 

“I had the chance to intern at the U.S. Department of Justice, 
which inspired me to pursue a full-time career as a public 
servant. Today, I am serving the community through my  
work in the legal field.”

Help students see the possibilities in their future. Learn  
more at chancellorsassociates.ucsd.edu/possibilities 
or call (858) 822-2540.

CA UC San Diego Magazine Ad - Fall 2023 Size: 8.25”x5.375” 
Stock: XXX Ink: 4/0 (w/bleed) 



Brand Tools for Your 
Every Day



WE ARE ALL BRAND ADVOCATES

 

 
 
 

  

DEPARTMENT OF LITERATURE AD – PRINT 
P R O P O S E D  M E S S A G I N G  A N D  C R E A T I V E  A P P R O A C H  

O B J E C T I V E S  

Create a compelling and memorable advertisement that showcases UC San Diego's commitment to breaking 
boundaries, fostering creativity, and driving innovation in education, research, and community engagement. This ad 
should inspire prospective students, faculty, and partners while reinforcing UC San Diego's position as a top-tier 
academic institution. 

O V E R A R C H I N G  M E S S A G I N G  T H E M E S  

UC San Diego is where boundaries are shattered, ideas are born, and knowledge is pursued without limits. It's a 
place where the extraordinary becomes the everyday. 

C R E A T I V E  A P P R O A C H  

Visual Style: 
• Bold and vibrant visuals that reflect UC San Diego's oceanfront location and its modern campus 

architecture. 
• Incorporate shots of students and faculty engaged in research, innovation, and community 

service. 
• Showcase the natural beauty of the campus and the surrounding area. 

Narrative: 
• Develop a compelling storyline that follows the journey of a diverse group of students, faculty, 

and community members as they break through personal and academic boundaries. 
• Highlight UC San Diego's contributions to various fields, such as science, technology, arts, and 

social impact. 
• Emphasize the collaborative and interdisciplinary nature of UC San Diego's approach to education 

and research. 

M E S S A G I N G  E X A M P L E S  /  B R A I N S T O R M  
Anything but old school. [Feature images of young, diverse faculty in action.] 
Impact. Impact. Only here. [Image of footprint on the sand. Several images of the impact of economics in action.] 

V I S U A L  E X A M P L E S   

    

• Consistency is critical to building a strong brand 
identity. We each play a role in protecting and 
promoting the UC San Diego brand.    

• Publications intended for alumni, prospective 
students and other external audiences must be 
reviewed by University Communications for brand 
review. See “Brand Approval” 

• While no official review is necessary, publications 
for internal audiences – from pizza party 
announcements to orientation brochures – must 
all follow brand guidelines (PPM 400-2) to help 
contribute to a strong brand identity. 

SAMPLE CREATIVE BRIEF

https://brand.ucsd.edu/using-the-brand/brand-review-and-approval/index.html


ZOOM BACKGROUNDS

• UC San Diego has branded Zoom 
backgrounds for all of your needs. From the 
everyday to special event recognition to 
celebration months.  

• Find Zoom backgrounds on brand.ucsd.edu 
or on Photoshelter.

https://brand.ucsd.edu/using-the-brand/downloads/index.html
https://ucsandiego.photoshelter.com/galleries/C0000QSJrRW_amho/Teleconferencing-Zoom-Backgrounds


PRESENTATION TEMPLATES

• UC San Diego has branded PowerPoint 
presentations available for use by our faculty 
and staff. Tips on how to use the templates 
are included directly in the PowerPoint files. 

• Current PowerPoint templates are on 
brand.ucsd.edu or can be downloaded here. 
Note, you must be logged into Google with 
your @ucsd email address. 

https://brand.ucsd.edu/using-the-brand/downloads/index.html
https://drive.google.com/drive/folders/18ihBXr1xJUxV4AgM7Y-muF7iYaDnkcZJ


CANVA

• The Canva for Teams platform at UC San 
Diego provides access to easy-to-use 
branded templates across all channels that 
are pre-approved and customizable. It limits 
access to just the colors and fonts within 
UC San Diego brand standards, making it 
easy to ensure brand consistency. 

• UC San Diego Canva for Teams is available 
as an annual subscription.  

- Individual Seats: $95 (over 25% discount 
of traditional Canva Pro license) 

• Additional seats are available. Learn more. 

https://brand.ucsd.edu/using-the-brand/canva-templates/index.html


• September 
• A refresh to the existing branded PowerPoint templates (bug fixes, reduced file size) 

• Three additional PowerPoint and Keynote templates (simplified designs with traditional colors/
spirit-forward and formal options) 

• All templates available in Google Slides 

• Winter Quarter  
• Google Doc Templates: Agenda, Memo, Meeting Minutes, Project Intake Form, Marketing and 

Communications Plan, etc. 

COMING SOON!



Resources



• Campus brand guidelines: brand.ucsd.edu 

• Marketing review and approval:  
brand.ucsd.edu/using-the-brand/brand-review-and-approval  

• Media gallery: ucsandiego.photoshelter.com 

• Brand questions and logo requests: brand@ucsd.edu  

RESOURCES

http://brand.ucsd.edu
https://brand.ucsd.edu/using-the-brand/brand-review-and-approval/index.html
http://ucsandiego.photoshelter.com
mailto:brand@ucsd.edu


Thank you!



Appendix



• Co-branded logo is preferred 
configuration for most use cases. 

• Sub-brand logo is ideal when space 
is especially limited and there is 
room for only one identifying mark.

THE COLLEGES



CAMPUS LOGO
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Q & A

?
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Thanks!



Center for Operational 
Excellence

coe@ucsd.edu

Ahren Crickard, Kevin Waldrop, Kate Balderston
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